B2B SOCIAL

MEDIA BEST PRACTICE CHECKLIST
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B2B social media serves as a strategic tool for
building brand awareness, nurturing leads and
enhancing customer relationships. Effective
social media strategies can transform the way
businesses engage with their customers.

But social media is not a turnkey project —
it requires ongoing effort and two-way
engagement.

Social media for B2B isn't about broadcasting
your brand; it's about strategically engaging
with your industry to build lasting relationships
and drive business growth.

Use this checklist of best practices to assess
your company's level of social media maturity.

CONTENT STRATEGIES

|:| Prioritize value-driven content
Focus on creating content that provides value, such
as industry insights, how-to guides and case studies
that demonstrate your expertise.

D Create content in different formats
Incorporate a mix of formats including videos,
infographics and blog posts to keep your content
dynamic and engaging.

VISUAL AND GRAPHIC STANDARDS

|:| Lean into brand consistency
Ensure all graphics reflect your brand’s visual
identity for consistency and recognition. For
example, we engage our designer to ensure
everything hangs together visually.

|:| Prioritize high-quality visuals
Use high-quality images and thoughtful designs
that align with your message to grab attention
and enhance comprehension.

SUCCESS METRICS

|:| Track results over time
Use platform-specific analytics tools to track
engagement rates, reach, conversion rates and
ROI to understand what works and what doesn’t.

|:| Adjust and optimize
Continuously tweak your strategy based on data
insights. Testing different approaches can help
refine your social media impact.

AUDIENCE BENCHMARKING

O

Choose the right platform(s)

Identify where your target audience spends their time.
LinkedIn is essential for most B2B brands, while platforms
like X, Instagram, TikTok and Facebook can enhance
your outreach.

Gather audience insights

Use social media tools — these can be ones you pay
for or just the backend of your platforms - to analyze
your audience's behavior and preferences. You can
then tailor your content to meet their needs and
industry interests.

ENGAGEMENT TACTICS

O

Get interactive

Use polls, quizzes and questions to encourage
interaction, making your content more engaging
and visible. Pro tip: this is also a way to learn about
your audience so you can cater your content

even more.

Spend time building community

Actively participate in discussions, answer questions
and engage with other industry-related posts to build
a community around your brand. This means setting
aside dedicated time every day to enage with others
in a meaningful way.

Remain consistent to see growth

Maintain a regular posting schedule to keep your
brand top-of-mind but avoid overwhelming your
audience with too many posts.

Track trends

Keep abreast of the latest social media trends and
platform updates to stay competitive. Implementing
new features early can give you an edge over
competitors — but avoid jumping on trends that
don't fit your brand's voice or personality.

Go light on text in imagery

Imagery should be used to catch attention but
shouldn’t be filled with text. The post content,
especially on LinkedIn, can be longer to make
sure you'’re getting your message across. The
visual is there to stop people from scrolling past.

for
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to propel your business forward.
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